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T
he movie version of “Eat Pray Love” isn’t due for release until
Friday, but it is already inspiring retailers, designers — and shop-
pers — with its refined Bohemian style. It’s a subtle buzz, just like
the chic clothes featured in the film.

Based on the best-selling book by Elizabeth Gilbert and starring
Julia Roberts and Javier Bardem, the plot takes the main character
around the globe, from the United States to Italy, India and Indone-
sia. Of course, Roberts’ character picks up plenty of beautiful pieces

of jewelry and clothing along the way.
Getting the look reminds me f the early- and mid-’90s world-inspired fashions.
Here are some of the many ways you can pick up the “Eat Pray Love” style.
» Smell like it. Perfumer Fresh has released three new fragrances based on the

book and film ($32 for 1-ounce bottles, available at www.fresh.com).
» A laid-back traveler’s hat, like a Hat Attack raffia crochet fedora ($82,

hatattack.com) will shield your eyes from the bright midday sun of warmer climes.

» Inspired by the film, designer Sue Wong has released a line to be sold on HSN
and online through department stores, including Saks and Nordstrom. HSN is
launching one of its biggest online campaigns based on the movie, selling beauty
items, home decor, jewelry, accessories and clothing that fit into the movie’s nomadic
theme. Visit www.suewong.com to see more of the line.
» Locally, Village Experience offers shoppers a multitude of ways to taste the

world from the comfy Broad Ripple catbird seat. The store is stocked with fair-trade
items from around the world. What better way to get a global look than to start with
a simple scarf? Village Experience is at 6055 N. College Ave. (317) 602-3696,
www.experiencethevillage.com.
» Cost Plus World Market has opened its own movie tie-in, an “Eat Pray Love”

store within the store. Shoppers can find home decor and accessories, such as color-
ful beaded stretch bracelets for $5.99. The local outlet for Cost Plus World Market is
at 2200 E. 116th St., Carmel. (317) 706-0400, www.worldmarket.com.
✭ Call Star reporter Jenny Elig at (317) 444-6762.
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Designer Sue Wong has a collection based on the styles in “Eat Pray
Love.” They are available at online site HSN and department store sites.
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The Village Experience
has a variety of items
from all over the world,
including these beach
bags from Mexico.

DELICATE JOB
»We should hand-wash our bras
and other delicates, but the wash-
ing machine just seems cleaner.
Enter Berry Ball, a vented plastic
ball in which you place your bras
and drop in the washing machine.
An agitator ball inside does the
work; you just take them out and
air-dry. Berry Ball is available
through www.comforthouse.com/
berryball.

SUMMER HELP
» Sally Hershberger is a
woman who knows hair. I’ve
seen her attack and fix some
serious messes on “Ameri-
ca’s Next Top Model.” Hersh-
berger’s eponymous line of
keratin sprays and shaping
creams ($12.50 each and
available at ULTA) are a
great help in these summer
days of dry, damaged hair.

HEALTHY FUNGUS
» Quiet and shy and preferring
the shade, mushrooms’ healing
powers are usually overlooked.
I was excited to try Dr. Andrew
Weil for Origins Mega-Mushroom
Skin Relief serum ($66 for
1.7 fluid ounces, www.origins
.com). The serum tingles just a
little when I put it on before bed-
time; I like to think it’s recharg-
ing my skin.

Julia Roberts,
with co-star
Javier Bar-
dem, shows
off refined
Bohemian
styles in “Eat
Pray Love.”
The film
opens Friday.

This raffia crochet fed-
ora from Hat Attack is
similar to those seen
in the film. Cost is $82.

An “Eat Pray Love” store within a store at Carmel’s
Cost Plus World Market features beaded bracelets.
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Scarves from the Village Experience in Broad Ripple
were made in Indonesia.
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Three new fragrances got their
inspiration from the book and
movie. A 1-ounce bottle is $32.
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